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Vedanta’s Nand Ghar Puts Mothers at the Heart of Child Nutrition, 

Enables 15 Lakh Meals 

 
· Mother’s Food Preparation Programme has engaged nearly 2 lakh mothers, enabling 15 lakh 

meals and disbursing nearly ₹60 lakh in renumeration through UPI 

 

New Delhi, 03 September 2026: As India observes National Nutrition Week, Vedanta Group is 

highlighting how community participation can strengthen childhood nutrition through its flagship 

social impact programme, Nand Ghar. Nand Ghar is a network of modernised Anganwadi centres 

focused on health and nutrition, early childhood education and women’s empowerment. At the 

heart of its nutrition efforts is the Mother’s Food Preparation Programme, where mothers 

become active participants in their children’s nutrition and wellbeing even outside the 

sphere of their home. They get to prepare fresh and tasty meals for children at the Nand 

Ghar. To date, the programme has engaged nearly 2 lakh mothers, enabled 15 lakh meals and 

disbursed nearly ₹60 lakh in renumeration through UPI, creating an additional avenue for 

mothers to earn while contributing directly to the wellbeing of children in their communities.  

 

Today, Nand Ghar reaches nearly 5 lakh children and 4 lakh women through 15,000+ centres 

across 18 states, with interventions spanning nutrition, healthcare, early childhood development 

and women’s empowerment. Nand Ghar Didis (or Anganwadi workers) help identify and engage 

mothers from the local community, with participation organised through a monthly roster to give 

mothers an opportunity to contribute.  

 

The model brings the care and accountability of home-style food preparation into the Nand 

Ghar. With mothers directly involved in preparing meals, there is greater attention to freshness, 

cleanliness, and food quality, while the familiarity and care associated with home-cooked 

food can make mealtimes more engaging for children. The experience also gives mothers 

greater ownership of what children eat, helping translate awareness around healthy feeding 

into practices that can continue within their own homes. 

 

The programme has shown encouraging outcomes among children. 97% of children are 

receiving food through the programme, while 97% of Nand Ghars report improved appetite 

and attendance among children. Further, 99% of children are observed to be active and 

happy after their meals, and 89% finish their entire meal. These outcomes highlight the 

potential of combining freshly prepared, tasty and nutritious food with active participation from 

mothers and local communities. 

 

The nutrition programme is complemented by locally relevant interventions using locally available 

food ingredients, addressing different nutritional needs. These include millet-based Nutri Bars, 

Shishu Sanjeevani (fortified halwa by NDDB) and fresh fruit supplementation.  

 

Nand Ghar is also strengthening its approach through targeted, evidence-led interventions. 

Project Balvardhan in Rajasthan brings together nutrition and health interventions to improve 

outcomes for children and mothers. Together, these efforts combine food supplementation, 
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growth monitoring, maternal participation, nutrition awareness and healthcare support to 

address childhood nutrition more holistically. 

 

Speaking on the occasion, Shashi Arora, CEO, Nand Ghar, said, “Nutrition becomes truly 

sustainable when communities are empowered to make it a part of everyday life. By bringing 

mothers directly into food preparation and combining this with nutrition awareness, scientific 

interventions and healthcare support, we are helping families build healthier practices that can 

continue beyond the Nand Ghar. This approach reflects our Chairman, Anil Agarwal’s larger vision 

of creating meaningful and lasting change by empowering communities and investing in the 

wellbeing of India’s next generation. Our endeavour is to ensure that every child has access to 

the nourishment they need to grow, learn and thrive, while mothers are equipped with the 

knowledge, confidence and opportunity to play an active role in shaping their children’s 

development.” 

 

Nand Ghar’s integrated approach recognises that nutrition, health, learning and early 

childhood development are closely connected. By placing mothers and communities at the 

centre of its nutrition efforts, the initiative aims to create healthier childhoods while building 

practices and awareness that can have a lasting impact on families. 

 

About Vedanta Group 

Vedanta Group is the world’s leading producer of metals, oil & gas, critical minerals, power and technology. 

The company supplies essential materials that power the global energy transition, emerging technologies 

and the green economy of the future. Its diversified portfolio supports industrial growth, energy security and 

technological advancement across global value chains. With operations spanning India, Africa, the Middle 

East and East Asia, Vedanta is embedded in high-growth geographies shaping the next era of global 

development. Sustainability anchors the Company’s strategy, guided by strong ESG governance, people-

first workplaces, and a commitment to achieving net-zero emissions by 2050 or sooner. By operating at the 

intersection of resources, technology and human potential, Vedanta is strengthening economies, 

empowering communities, and creating enduring value for all stakeholders.  

About Nand Ghar 

Nand Ghar, a flagship project under the Anil Agarwal Foundation, is modernising India's Anganwadi 

ecosystem to empower women and children. With 15,000 centres across 18 states, Nand Ghar provides 

integrated services in nutrition, early childhood education, healthcare and women's empowerment through 

skill development. The programme currently reaches over 5 lakh children and 4 lakh women, with a long-

term vision of transforming all 14 lakh Anganwadis to impact 8 crore children and 2 crore women across 

India. 

For any media queries, please contact:  

Sonal Choithani  

Chief Brand & Communications Officer, Vedanta Group  

Sonal.Choithani@vedanta.co.in  

gc@vedanta.co.in  

 
Disclaimer: This press release contains “forward-looking statements” – that is, statements related to future, not past, events. In this 

context, forward-looking statements often address our expected future business and financial performance, and often contain words 

such as “expects,” “anticipates,” “intends,” “plans,” “believes,” “seeks,” “should” or “will.” Forward-looking statements by their nature 

address matters that are, to different degrees, uncertain. For us, uncertainties arise from the behaviour of financial and metals markets 
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including the London Metal Exchange, fluctuations in interest and or exchange rates and metal prices; from future integration of 

acquired businesses; and from numerous other matters of national, regional, and global scale, including those of a political, economic, 

business, competitive or regulatory nature. These uncertainties may cause our actual future results to be materially different than 

those expressed in our forward-looking statements. We do not undertake to update our forward-looking statements. 

 


